





To execute fast, revenue generating solutions, SRC has made it easy to access the
most relevant data by bundling DemographicsNow ProPlus with targeted data sets
through industry specific and analytical packages. We offer the following indus-
try specific packages:

Site Analysis for Retail, Restaurant and Real Estate Industries
This package facilitates profiling of customers and scoring of markets with
data from the following sources: Chain Store Guide; Traffic Counts; Consumer
Behavior or Product Potential Data (MRI); Market Segmentation Data (Mosaic);
Retail Demand Data; and Consumer Expenditure Data.

Marketing and Advertising Industries

This package reveals insight into consumer buying behaviors through infor-
mation such as product ownership and shopping activities. Specialized ana-
lytical tools help to determine the best media usage for each targeted market
for effective marketing and advertising campaigns with the following data sets:
Market Segmentation Data (Mosaic); Consumer Behavior and Product
Potential Data (MRI); Consumer Expenditure Data; and Carrier Routes.

Economic Development Industry

This package provides data that reveals key performance indicators including,
major employers, workforce and employment, distance and drive times to
other major markets and cost of living indices. The data sets included in this
package are as follows: Business Location Data; Business Summary Data;
Cost of Living Index (ACCRA), Traffic Counts; Retail Potential Data; and
Consumer Expenditure Data.

For any industry that needs advanced analytics on their own customer data sefs,
the Consumer Profiling and Market Comparison Anlysis is a supplemental service
to DemographicsNow ProPlus which makes it possible to profile and segment your
customers in terms of their socio-demographics, lifestyles, behaviors and culture to
offer the most accurate and comprehensive view of your customers, prospects and
markets.

Consumer Profiling and Market Comparison Analysis
DemographicsNow ProPlus can be combined with Experian’s Mosaic con-
sumer segmentation system which covers 300 data variables and summarizes
70 household types based on the analysis of 110 million households. With
this package, an organization can upload their customer or prospect data,
geocode that data and then analyze this information according to buying
behaviors across any number of Mosaic segmentation variables. The result is
more targeted, effective and profitable communication with your existing cus-
tomers and prospects leading to an increase of market penetration and more
accurate predictive analysis of potential markets.
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